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A MESSAGE FROM
THE CHAIRMAN

Herfy was able, with the grace of Allah,
during more than 41 years, to achieve
a successful journey and a wide
presence in the Kingdom as the most
important and biggest fast food chain.
It has also worked hard to serve the
best possible products by owning
cake & pastry factory as well as meat
production factory to be a fully
integrated and well known food brand
in the Saudi market. Qur passion
drives us to continue moving forward
to become a global brand.

Through what it provides in its various
activities, Herfy is a well renowned
symbol of excellence and leadership,
with the grace almighty of Allah, and
then the support of Herfy's highly
qualified and capable staff, which
proudly include more than 1,300
Saudi employees. Despite all the
challenges, we have followed a new
phase of growth driven by a new
strategic approach that focuses on
products quality and providing the
best services to customers.

Herfy also affirms its commitment to
continuously train and develop its
staff, in an effort to prepare a
generation that is able to take
responsibilities and becomes future
leaders, and for whom we pray to
almighty Allah to grant them his
blessings for their visions and efforts.

Mutaz Al Azzawi
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A MESSAGE FROM THE CEO

Over the past four decades and until
now, Hertp has been one of the most
renowned Saudi brands with the most
presence in the Kingdom with 391
branches spread throughout. One of
the most important factors behind its
success is the efforts exerted in the
continuous development tirelessly
and striving to own the latest technol-
ogies in the food industry; in addition
to the presence of a team that never
stops research and development.

Herfy has been moving confidently
pace towards more growth and expan-
sion, while maintaining the high
guality of its products that customers
are accustomed to, and providing the
best possible service to its customers,
using an integrated food system that
supplies the Saudi market with various
baked and meat products in all its
variety, so that the brand will always
remain the most firmly rooted in the
minds of its customers everywhere.

With all the challenges and obstacles,
we are always striving in Herfy to
develop our products and services to
reach the highest standards so that
Herfy will always be a corner stone in
the prosperity of the economy of Saudi
Arabia and its national vision, continu-
ing with God willing, the journey of
excellence and hard work to become a
global brand in the food industry in
accordance with our principles that are
based on innovation with no limits, the
passion for excellence, and leadership
as an obsession that always motivates
us to reach new heights we always
encourage our distinguished talents,
and appreciate them for their
continuous efforts and achievements,

Sam Bader
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HERFY FOOD SERVICES COMPANY

MORE THAN 41YEARS SERVING THE NATION

For over 41 years, the name Herfy has become synonymous with world-class
Saudi quality, entrepreneurship and innovation., It is one of today’s leading Arab
companies, with a successful reputation built on its market-leading restaurant,
bakery and pastry businesses

The company was co-founded in 1981 by Mr. Ahmed Al-5aid who had just
returned from his studies in the United States, driven by a vision of the future
inspired by the fast food craze then sweeping the world. In partnership with
Panda United under its General Manager, Hamoud Al-lbrahim, the first Herfy
restaurant was opened in Riyadh that same year. Looking to have better control
over the quality of its ingredients, the company also decided to start making its
own breads. Thus, was also born Herfy Bakery in 1982

In 1994, Kingdom Holding led by its Chairman, H.R.H. Prince Alwaleed Bin Talal
Bin Abdulaziz, took control of Panda United's stake in the company and who
further provided his full support to the young company back then

Finally, in 1998, Al Azizia Panda United was incorporated with the Savela Group
headed by its Chairman, Engr. Adel Al-Fakeh. Since then, Herfy has been
operating in partnership with the Savola Group

Herfy's solid commitment to quality and highly-qualified staff as well as its
continuous investments in the latest fast food technology form the bedrock of
its success. A series of administrative measures have also transformed Herfy
into a lean yet powerful organization. This has allowed us to pursue an
aggressive expansion program and compete with the largest international
brands operating in the fast food and food production market. Through it all,
Herfy has grown into the Kingdom's biggest and most successful fast food
brand, dominating the Saudi market. It has also become one of the Kingdom's
first fully-integrated food services companies with its own top of the line
bakeries and a state-of-the-art meat processing plant

HERFY & VISION 2030

For so many years, HERFY has adopted Saudization as a major strategy in its
recruitment programs. This stems from the company’s faith in the duty it has
towards the Nation and its profound trust in the capabilities of the Saudi youth
as well as enralling them in the journey of building & development

This all comes as a derivative to VISION 2030 initiated by HRH Crown Prince
Mohammed Bin 5alman, under the patronage of the Custodian Of The Two Holy
Mosqgues, King Salman Bin AbdulAziz

The company has participated in several Saudization events in the Kingdom of
Saudi Arabia. Moreover, it has also launched a national recruitment campaign
under the slogan "Our success is in our youth"; not to mention the benefits
offered by the company to its Saudi employees from training to development,
financial & moral incentives, and missions outside Saudi Arabia, as well as the
employment of people with special needs

Herfy has also supported corporate social responsibility programs for more
than 41 years in various fields and has been involved in charitable and
volunteer activities, which was represented in many forms of material and
moral support. This is an extension of its bright journey of community service
and social responsibility, where the company carries many activities in
coordination with organizations that take care of orphans, people with special
needs, cancer patients, kidney diseases and others
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HERFY RESTAURANTS

Today, Herfy is a fast-growing network of over 391 hugely
popular fast food restaurants across Saudi Arabia. This
makes Herfy far and away the biggest and fastest-growing
fast food chain in the Kingdom-and one of the biggest fast
food companies in the Middle East

Herfy's menu offering—top Saudi favorites because of the
way they capture local tastes—has helped fuel Herfy's
phenomenal growth. Herfy offers one of the most varied
menus in the industry, including a wide range of menu
items from beef to chicken, fish & a rich variety of salads
and side items

In response to changing market tastes, Herfy regularly
refreshes its menu with new additions
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HERFY BAKERIES, CAKES & PASTRY FACTORY ‘

QUALITY ENJOYED FOR OVER GEMERATIONS

Since its inception in 1982, Herfy Bakeries has grown from R
being a simple supplier for Herfy restaurants into a major

supplier of fresh-baked breads for various retailers and

institutions throughout the Kingdom

The growth of Herfy Bakeries came from continuous

investments in the latest technologies and the use of

highly-qualified people. This combination has allowed :
Herfy to build a reputation for quality and good taste —
enjoyed by more and more loyal customers through the

years

Being the pioneer in providing fully integrated food
services in the Kingdom and due to increasing demand for
Herfy products, Herfy’s Cake and Pastry Factory was
established in 2011, utilizihg the most advanced
machinery and practices, the company produces the
highest quality and variety of breads, croissant, and pies
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HERFY MEAT PROCESSING PLANT

QUALITY AND GOOD TASTE

One important driving force has pushed Herfy’s growth
through the years: its commitment to the best quality T T
ingredients, technology and staff. e :

This vision and commitment has led to the decision to
invest in one of the newest and most modern
meat-processing plants in the region. The new
state-of-the-art Herfy Meat Processing Plant started
operating in 2005 at the Second Industrial City in Riyadh. It
produces high-quality beef and chicken meat products for
Herfy restaurants. In 2007, it also started producing a
variety of high-quality processed meat products in the
Kingdom

The new plant is considered as the leading meat processing
plant in the Middle East. It uses the latest manufacturing
technology and produces fully-cooked products which are
considered much safer and healthier than semi-cooked
products

As proof of its commitment to high quality standards, Herfy
Meat Products Processing Plant has been assessed and
certified as meeting the requirements of ISO 22000: 2005 as
well as the SFDA certificate

Those two assessments prove, beyond any shadow of
doubt, Herfy's commitment to high quality and excellent
taste in all its products




== Uzbektstan =
@
,. uLuu.n Lol Ul . |
g ';Afghanistal;l"' China
W Pak|5tan \Epa ~ _"'_T .I.
lﬂd Arab h . _"; ~ Lﬂtuilliu / =
nlrates "&__ = . Bangladesh 1
L ~ £ {Burma} }?’??2
LAY At |

\ |
B

R

S

EThqund:

|Gitllo
Malaysn

Luu.lq;ul
n_dq_nesla__

sg=ull dupell 84 looll a)La Saugill

loJ ol Gopll (o sgdc Gao gle Gdym aidda il ol aladl
@l A9LalLS Asgmull yell @4 looll agan gl fuwgii Gl dajdll
00 ajoll adal dim i hallseiy g cugall (98 lad acliao aliid)
Jgall o asjo 58 5d)m pocline

Jus 8ullio 5| 99y &l @aolillg adyell ladps ) Ialiiwlg
a2yl loyg ... Loyl yiic 58 Auollell Ayl wbingll el

dllell 83gal wls @dsa alatio) Jusgll agji iy ail ;83)L paallg
binuil Jouisig yaulg gall Gupda e lminud JUS 0 5)9a JAainy
i s wediey L plall ogallg alaallg pgalll (o Gdpm wiaiio
6392 aingi Gle lmapag a5l ddyell Assull \gle Ualas (g5l
e @adlasllg pollall Jgo laillag 9199 lmegyd J5 (98 lailaiio
ol 4als . sgie gao @le dpm 84 @) Gjsed il Juall Gliol
il aysgeull duyell 84l asll 98 laeiini pdg Jis 9dpa laiio
yaiiy g 3l Yool lad gLaty dylle baga oil3 gmg . padill U4 loigyady

fiooll p=inllg 5xalall aycgill

solo @8 Ll g dzppull aliagll jlia] 2)s @by ciliabivi 18 4
A il clgul ge drouldllg dulaoll glgull 9 Liriillg &gl
9 wdn jlao (o lacgiiy lmiiegi djsooll Glaiioll Go azuwlgl

Jlisiill g 8231 94 ol pgalll plil) gdpo fino

Liaglgiaill (989 wlaiioll pghi (39 jloiiwll (§8)m (Jnlgig lim
aspdul aas ol @d saell dsglall loigy Gadad loio Lsew ddyasll
ddlioll 98 auliel wlaiiollg wloasll oy 283 8 ol



OVERSEAS EXPANSION

GROWIMG TO THE REST OF THE REGION

Herfy's phenominal success has positioned the company for
even more growth beyond the borders of Saudi Arabia. In
addition to Herfy's restaurants in Kuwait & Bangladesh, plans are
already afoot to open more Herfy branches in other countries.
Indeed, with its long and successful expertise Herfy is well on its
way to challenging the world's biggest fast food brands in its
own part of the world and, perhaps, beyond

We provide our franchisee with HERFY's high quality products
continuously whether by air or sea shipments, which include
beef products, chicken products, and various kinds of sauces, all
produced at HERFY's top-of-the-line factories

This approach is followed in order to preserve HERFY's
deep-rooted renowned reputation as well as to maintain the
high quality of our menu items whether inside Saudi Arabia or at
any other branch all over the world, and to keep the genuine
taste which has distinguished HERFY over decades, especially
that all HERFY's products are Halal since they are made in the
highly appreciated country, the Kingdom of Saudi Arabia

HERFY's products have always been the favorite for those who
seek the highest standards and want to indulge themselves with
gourmet quality & distinguished taste

Herfy continues to invest in product development and
state-of-the-art technology as it seeks to achieve its long-held

vision to become one of the region’s leading food services
brands
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